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PRESS COVERAGE LIST

» CAPITAL WEEKLY, January 7, 2006

» PARI DAILY, January 9, 2006

» SOFIA NEWS AGENCY, January 11, 2006
» INVESTOR.BG, January 11, 2006

> ECON.BG, January 11, 2006

» TRUD DAILY, January 12, 2006

> DNEVNIK DAILY, January 12, 2006

» MONITOR DAILY, January 12, 2006

» TELEGRAF DAILY, January 12, 2006

» CASH WEEKLY, January 13, 2006

» CASH WEEKLY, january 13, 2006

» CAPITAL WEEKLY, January 14, 2006

» PARI DAILY, January 16, 2006

» SHUMENSKA ZARYA, January 16, 2006
» PARI DAILY, January 25, 2006

> 24 CHASSA DAILY, January 26, 2006

» STANDART DAILY, January 26, 2006

> PARI DAILY, January 26, 2006

» PARI DAILY, January 26, 2006

> MONITOR DAILY, January 26, 2006

» CASH WEEKLY, January 27, 2006

» ECON.BG, January 29, 2006

> STROITELSTVO/ GRADAT WEEKLY, January 30, 2006

TEMA WEEKLY, January 30, 2006

Y/

THE SOFIA ECHO WEEKLY, February 3, 2006

Y
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» CITY MARKET WEEKLY, February 8, 2006

» MEDIA WORLD MONTHLY, March 2006

» BULGARSKI DIPLOMATICHESKI PREGLED, March 2006
» MANAGER MONTHLY, April 2006

» SHUMENSKA ZARYA, April 17, 2006
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Newspaper: CAPITAL WEEKLY URL: http://www.capital.bg
Date: January 7, 2006 Page: 3 (Careers)
Author: not mentioned Circulation: 26 000, Readers: 97 000

Type of media: weekly mainly for intellectuals, decision-makers, and economists; premier source of financial and
business reports and analyses; the most powerful opinion maker in the country

MWAA BEXAP NOE YNPABAEHWUETO HA BPUTAHCKUA
BW3HEC NPOEKT SUPERBRANDS 3A BbATAPUA

Muaa bexap e 3aBvpwuaa ucmopus 8 CY ,CB8. KaumeHm
Oxpugcku”. Pabomuaa e gbvA2u 2oguHu kamo XypHaAucm
u e eguH om ocHoBameaume Ha M3 Communications Gro-
up, Inc. [oceza ma 6e pekaameH u PR meHugkbp Ha kozme-
muyHama komnanus ,Pybeaa”. Taho6aanHama npozpama Sup-
erbrands gelicmBa 8 55 cmpanu, 8 BvAa2apus e npegcmaBe-
Ha 3a npbB nbm. B 60pga Ha Superbrands Bulgaria ca noka-
HeHu u3BecmHu npegcmaBumeau Ha pekaamHua u megul-
HUA Gu3Hec, CneuuaAucmuNo Mapkemuua koumo we onpe-
geAsm no cneuuasHa Memaguka Hal-cuaHume mubpzoBeku
mapku Ha MecmHur A&$3P. T
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Newspaper: PARI DAILY URL: http://www.pari.bg
Date: January 9, 2006 Page: i9
Author: Elitza Delcheva Circulation: 9 000, Readers: 30 000

Type of media: the financial daily of the country, providing financial and economic news for decision-makers, intellectuals
and economists, with two pages in English every day

[Tnwar 6bArapcka bnbams
HA cynepbpadHAOBETE

EAuya AEAYEBA

TBPTOBCKMTE mapxn
¢ Hail-ronAMO BIHAHHE Ha
Obarapckua masap mwe Ob-
nat ¢pbpaHH B JYKCO3HO
m3gaune. Kuurata me 6bae
peau3upaHa OT OpHTaHCKIA
6u3necnpoexT Superbrands.
I'nqg6anuaranporpamacrap-
THpPa ¥ HAC B HavanoTo Ha
roHHaTa.

Superbrands e mesaBmcum
apOUTBLP, KOHTO OTKpHBA
H momynsApusHpa Hai-3a-
GenexXUTENHHTE MapKH.
Opranuzaunusara paboTu

akTusHO ¢ Han 3000 6panna
¥ pa3BHBa JIEHHOCTTA CH B
55 crpann. Ilporpamata umMa
npaerana. Brepensa me 6une
HU3rOTBEH CMHCBK Ha Hal-
CUJIHUTE MapKH, OTlepHpaly
Ha Oparapckns masap. Ipn
nonbopa Ha GpaHaoBeTe e
CE M3MON3BAT CTATHCTAYECKH
NaHHH U aHaJIW3H Ha MapKe-
THHI'OBH KOMITIaHHH, C KOUTO
Superbrands crH napTHupa.
Cnen ToBa GoppbT Ha opra-
HHW3ALHATA, B KOATO y4acTBaT
CHELMANHCTH OT obnacTuTe
MapKEeTHHI, peKnama, KO-
MYHHKAIMH, IU3aiiH, me

60, Bulgaria Blvd, 1680 Sofia, Bulgaria; Phone: +359 2 818 70 10, Fax:

OIICHABA KAaTO HE3aBHCHMO
ZKYPH BKJIIOYEHHTE B CITHCHKA
MapKH. Meronukara, KOATO

LUE H3MON3BAT OLICHUTENHTE,

€ YHHUBEPCAJIHA ¥ CE Npaaara
BBbB BCHUKH cTpaHH. OCcHOB-
HHTe KPUTEDHH 1UE €A BIH-
SIHHE U XKHBOT Ha MapKara,
IOBEpHE Ha NOTPeOHTENHTE,
JIOANHOCT Ha KJIHEHTHTE M
0b1o opobpeHne Ha nasapa.
B®e BTOpHS €Tam Ha KOM-
MaHUATA MapKHTe, OLEHEHH
karto Superbrand, me 6Bpar
BKJIIOYEHH B JIYKCO3HO H3-
naHHe Ha OBArapckH €3uK.
Kumnrarta, KOATO H30aBa Op-

TaHH3aNusTa, e CBoeobpasHa
EHUMKIONENMA Ha MapKHTe
M & H3BeCTHa Ha 3aman KaTo
Bubnua #a cynepGpanpo-
Bere. IIBpBOTO OBArapcko
u3gaHue me ObOe pasmpoc-
TPAaHEHO CpeX OCHOBHMUTE
HMHCTHTYIMH, MEHHIDKMBHTA
Ha TONEMHTE KOMMNaHHH,
YHHBEPCHTETHTE.

B Gopma Ha Superbrands
Bulgaria ca nokanenu 3a
yuacTue 34 u3gaTens, Tom-
MEHMIXDBPH Ha BOJELH
KOMITAHHH, MapKETHHT CIie;
unanucTu. INapTEbOp Ha
npoekTa e 1 B. [IAPH.

+359 2 818 70 11; e-mail: press@m3bg.com: www.m3bg.com
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On-line bulletin: SOFIA NEWS AGENCY URL: http://www.novinite.com
Date: January 11, 2006 Circulation: 12 000, Readers: 32 000

Type of media: Sofia News Agency (novinite.com also) is a real time news provider in English that informs its readers about the latest news
in Bulgaria. The editorial staff also publishes a daily online newspaper “Sofia Morning News". It is being sent by e-mail to more than 10,000
subscribers. Sofia News Agency and Sofia Morning News publish the latest economic, political and cultural news that take place in Bulgaria.
Foreign media analysis on Bulgaria and World News in Brief are also part of the web site and the online newspaper. Foreign and Bulgarian
businessmen, foreigners, interested in the latest developments in Bulgaria and Bulgarians who live abroad are among the regular readers of
Sofia News Agency and the subscribers of Sofia Mormning News.

British Business Project Superbrands Kicks Off
Business: 11 January 2006, Wednesday.

The famous business project Superbrands kicks off in Bulgaria. Superbrands is an independent arbiter of
branding. The organization has offices in 55 countries.

In Bulgaria Superbrands will be represented by Mila Behar, former PR manager of the Rubella cosmetic
company and one of the founders of leading PR company M3 Communications Group, Inc.

Superbrands is based on the judgment of an independent jury of leading experts and personalities.

well-known experts and specialists in marketing, business analysis, advertising, public communications
and design as well representatives of the public and business sector in Bulgaria have been invited in the
Board of Superbrands Bulgaria.

They are to decide on the strongest brands in Bulgaria using a special method that has been is usage for
over ten years in all countries where the project is taking place. The result of the analysis will be ready in
February.

"I am very happy that Bulgaria joined the big family of Superbrands"”, Bill Colgrave, Superbrands
International Director, said. We believe that under the management of Mrs Behar Bulgaria will very soon
have its "golden brands book" that would be released by the end of the yvear, he added.

The program and the members of the Board of Superbrands Bulgaria will be presented in the end of
January,
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On-line bulletin: INVESTOR.BG URL: http://www.investor.bg
Date: January 11, 2006

Type of media: Investor.bg is a real time news provider, informing its readers about the latest news in Bulgaria and the
world. Special attention is paid on business and economic news.

Superbrands e onpeaesniv Hav-BInATESNTHWUTE TbProBCKU MapKK y
HacC

11,01.2006 12:48

BputaHckarta opraHusauus Superbrands,
aBTOPMTETEH HE33BMCHM OLLEHMTEN Ha CHNarTa Ha
TbProBCKHMTE MapKH, 3ano4Ysa 4eHHOCT B
Ebnrapua, cbobumnxa oT KOMNaH1ATa,

OpraHusaumata uMa ogHcK B 55 cTpaHd. B
Bwnrapva HeuH npencraskTen e Muna Bexap,
pocerawet NP MEHMAXbP Ha KO3METHYHATA
koMnanua “Pybenna”,

B ocHosarta Ha Superbrands cTon HesasvcHMO K
A06pOBONHO XYPH OT BOAELLH EKCNEPTH K
nu4yHocTv, B Bopaa Ha Superbrands Bulgaria ca
NOKaHeHW Aa Y4acTEaT cneuManneT B obnactta
Ha MapKeTWHra, BM3Hec aHanusa, peknamara,
Ny6NUYHMTE KOMYHHKAUKH W AM3aiHa, KakTo H
npeacTaB1TeNH Ha oblWecTEEHHTE U AenoBuTe
KpbroBe, CEBbP3aHH C PasBHTHETO Ha cBOGOAHHA
nasap M Ha AeMoKpaTiyHoTo obwecTso ¥ Hac.

Ha npakTKa Te We OUEHAT HaH-CHAHWTE TbProBCKH MapKH B BbArapua no cneuManHa MeToauka,
npunarada noge4e ot 10 roJMHK BbB BCHYKH CTPaHKM, B KOWTO NPOEKTLT CE peanMsnpa. QUEHKHTE We
ca AcHW owe npes despyapH.
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On-line bulletin: ECON.BG URL: http://www.econ.bg
Date: January 11, 2006

Type of media: Econ.bg is a real time news provider, informing its readers about the latest news in Bulgaria and the
world. Special attention is paid on business and economic news.

NpoexTsT Superbrands, oueHaBaw cunara Ha 'n;proicxm‘e Mapk#, cTapTvpa B
Bounrapus

14:06, 11.01.2006

Cropo we ca HaW: AR ThProsckyd MapKH Y Hac

W3BecTHHAT 6uanec npoexT Superbrands craptupa s Bunrapna, csobwasa
Su lal Nrapun.

Superbrands e Hai-apTop| AT W HM oLy Ha CHnaTa Ha
THPrOBCKUTE MapKH.

OpraHu3aumMATa WMa omcu e SS crpanu. B Bearapna HewH npeactasuren e Muna Bexap, aocerawes NP

MEHMAXLP HA KOIMETHYHATA KOMNaHKA "PyGenna” u eauH oT oc Ha M3 C ation
Group, Inc. .
B ocHoBaTa Ha Superbrands cton MMO H ip KypH OT eKCnepTH \ nuuHocTH. B
Bopaa Ha Superbrands Bulgaria ca NOKaHeHW Aa Y4acTBaT M3ABEHM CNeUMAnMcTh B 06nacTTa Ha

p a, GUaHec , P Ta, NYGAMYHMTE KOMYHHKAUMH H AH3AAH3, KAKTO M ABTOPUTETHH
npeacTasuTen Ha oSWecTBeHHTE W e Kpuroee, C C Pa3BHTHETO Ha CB06OAHKA Nasap W Ha

AEMOKPATHYHOTO OBWECTBO Y HaC.

Ha NpaKTHKa Te LWe QUEHAT Hai-CHAHWUTE THProBCKKH MapKK B Buarapya no cneunanHa MeToauka,
npvnarana noseue oT 10 FoAMHN BbB BCUWYKH CTPAHM, B KOUTO NPOEKTLT Ce peannaupa. OueHkHTe we ca
ACHW Owe npes despyapw.

“PapsaM ce, ue u Bunrapha Ce NpHCbeaMHY KbM FONAMOTO ceMelicTeo Ha Superbrands - kasa Bun
Konrpeiis, AMPEKTOP Ha NPOrpaMaTa B ceetoseH Mawat. - Bapsame, 4e Nog AMHAMHYHOTO PLKOBOACTBO
Ha r-»a Bexap cescem ckopo Buarapua we MMa CBOATa "3NaTHAa KHWMa" Ha TBProBCKHTE MAPKH, KOATO we
CE NOABM DWE Tasn roanHa 8 Buarapua”.

Nporpamara W 4YnexoeeTe Ha Bopaa Ha Superbrands Buarapns we 6bAAT NPEACTABEHH Ha CNeUUAnHO
CbEHTHE 32 MEAMHTE B KPas Ha AHYapH.

Kakso e Superbrands:
Mporpamata ce peanu3knpa Ha nea etTana:

MspBoHauanto Superbrands M3roTBs CNMCBK C MMEHATA HA Hali-3a6eNEeXUTENHHTE THPrOBCKH MaPKH,
WM Ha nasap, Bb3 OCHOBA HA CTATHCTHYECKH AAHHH W 8HANH3W Ha Bogewm
nnpxe'runrusu aresumm, C KOWTO opr 2 CH NAPTHUPAa B OCHWECT Ha npoexTa.

Ha BTOPMA ETaNn KOMNAHWHTE, NPHTEXABALIH TLProBCKUTE MAPKH, OLEHEHKW KaTo Super] brands, ce
NOKaHBAT 33 YYACTHE B EAHCHMEHHATA KHHI3, NYGNHKYBaAHA Ha Hau €3NK Ha CTp , B KORTO
Ce OCbLUECTBABa NPOrp ToBaec 6 EHUHKNONEAMA Ha Hal-3a6eNeXHTENHUTE TRProBCKH
Mapku, HIBECTHa Ha 3anap kato BubnuaTa Ha cynepGpanaoseTe. U3AaHWETO HMA WHPOKA YHTaTeNcKa
ayauTopus, NON38a ce ¢ PUTET 1 cpes A Té KpBroBe v NoTpeGuTenuTe, 3aWoTo Aasa
OTNKYHA NPEACTaBa 33 NMAEPUTE HA HALHOHANHKMA NA3ap M 32 HEroBOTO PasBHTHeE,

BpamMaoseTe, KOMTO y4acTeaT & NPOorpaMaTa, ce Bb3N0eN3BaT MaKCHMANHO OT BCHUKH NPeanMcTea Ha
UANDCTHHA NPOMOLIMOHANEH NAKET, HIrOTBEH B MOCT OT PETHWTE HYHAM W C b Ha
nasapa pub BCAKA OTAENHA chaHa Toea 6 MNP excnoHnpaHe, ABe CTPaHUUKM
Npe3eHTaumns 8 KNIOCTP Superbrands Bulgaria n
BBIMOKHOCTTA NPECTHHHHAT cra-ryc 5up=rbrands A3 6bAe HINGNIBAH 8 MAPKETHHT KOMYHHKALMHTE Ha
cboTBeTHhA Bpana,

KyNMMHAUMa Ha NPOEKTa € NPECTHXHO CbBMTHE, NOCBETEHO HA OLEHEHHTE KaTo Superbrands TbproBeky
MapKK W Ha NPeMUEpaTa Ha KHWIaTa, KOeTO & ONPEAEAAHO OT MEQMHTE B MHOMO CTPaHH KaTo 'chapm Ha
6paHanHra”, CuBHTHETO NPMBNUYA OrPOMEH HEAWEH MHTEPEC, BbB (OKYCa Ha KOWTO ca "sseaguTe” Ha

nasapa.
Y4yacTveTo B nporpaMara e CBMAeTeNncTBO 38 CMNaTa Ha MapkaTa npeg HaCTOAWMTE U NOTEHUHANHWUTE
KNKEHTH. NADTHEODH, MHBECTHTODH, CPEACTBA 33 M2COBA HHY Aasa EMOUNOHASHW W

MaTepHanH1 NPevMyWecTsa Npes KoHKypeHTuTe. MMEHHO.TE3U NPEeNMYLLECTBaA - Cb3HATENHO UAK
o - np T noTpebw

MNOCTMIHATUAT BUCOK CTATYC € OFPOMHO NPU3HAHWE H € OT 0COBEHO 3HAYEHHE 338 MECTHWTE ThProBCKM
MapKW, KOWTO, 6€3 A3 MMAT PECYPCA HA MOMbUMTE MYNTHHALMOHANHK BPaHAOBE, € YCNOBHATA Ha
KOHKYPEHTHa Cpeaa ycnAasaTt Aa 3aeMaT CTabuNHH Na3apHi MO3MUMH W A3 CTIYensT AOBEPUETO U
NORNHOCTTa Ha noTpebuTenuTe.

Cnobanxata oprannaaumn Superbrands ¥ YNpasnsBaHaTa ot Hen e4HOMMEHHA NPOorpaMa ca Cb3AaAHH
BsB BenukobpuTannA npeau AeceT rogunk. OTTorasa 4o AHeC Ts pasWMpABa CBOATA AHHACT - Beye B 55
CTPaHK, 3aTBLPKAABANKKM ABTOPUTETA CH HA HE3ABUCHM aPEHTLP B 6PaHAMHIE, KOIHTO PaBoTH aKTUBHG ©
noseye oT 3000 BOAEWM THPrOBCKH MBPKH MO CBETA, KAKTO K C Hal-APKUTE MMEHA B MApKeTHHra, Bu3neca
W O6WECTBEHMA KMBOT,

OpraHnzaumnaTa HUKOra He e MMana 3a uen 4a M3TbKea Kol 6paHp e no-a06bp - "Koka-Kona® nan
"Mencu-Kona®, uan neK A2 NOCoYBa HANPUMEP, Y& B HAKON KNacauuu KopnopaunaTa "Toiota" e ¢
HAKONKC NYHKTa HaA CBOA KOHKYPeHT "fhkeHepan MoTopc”, nan obpatHoto. Hanpotvs; oT caMoTo Havano
Superbrands e (okycupana eAHHCTBEHO BLPXY SPAHAMMIA M FO NPOMOTUPA YPe3 APKHTE NPUMEDPH W
MCTOPHWTE Ha YCNEXa Ha H3KNIOUHTENHUTE MApKH,

60, Bulgaria Blvd, 1680 Sofia, Bulgaria; Phone
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Newspaper: TRUD DAILY URL: http://www.trud.bg
Date: January 12, 2005 Page: 11
Author: not mentioned Circulation: 250 000, Readers: 1 315 000

Type of media: the most circulated newspaper mainly for the average Bulgarian reader with eight regional editions in
Varna, Plovdiv, Bourgas, Stara Zagora, etc.

Mypu w3ompa
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bl mapka Nei

Kowu ca Hain-cunHuTte 6bn-
rapcky Mapku LWe peLuun He-
3aBUCUMO XKypW OT BOfeLLM
cneuuanueTv 8 obnactra Ha
mapkeTuHra, 6uaHecaHanu-
3uTe, peKknamara u gusan-
Ha. W3BeCTHUAT NpoekT 3a
Hal-cKbuTe TbProBCKM
mapku ,CynepbpaHac” cb-
BCEM CKOpO LLie cTapTupauy
Hac, cTaHa ACHO BYepa.

MepsuUTe OUEHKKM 32 HaW-
MOLWHUTE Gbnrapckn $up-
MEHW HaMMEeHOBAaHUA LLe ca
rotosu oule npes geepyapu.
Y Hac npoekteT ,Cynep-
6paHac” We ce ppKoBoau OT
Muna Bexap, egyH 0T OCHO-
patenute Ha ,M3 komyHu-
KeALWBbH rpyn”.

MbpBO XKYpPUTO LUE Uaro-
TBW CMUCBK Ha Haw-3abene-

B e
818 70 10, Fax

HUTENHUTE TbProOBCKW Map-
Ku Ha Bbnrapckua nasap, a
MO-KbCHO OTNWYHULMTE Ha
,Cynepbpanac” we 6bvpar
NOKaHeHu fia ce BKM4ar B
cneunaneH Kkararnor, Hacko-
po GpWUTAHCKWAT KNOH Ha
WHUUMaTUBaTta o6ABM UMETO
Ha COPTYEPHWMA  TUraHT
.Matikpocodpt™ 3a cynep-
Mapkara Ha nocneguute 10
rOAnHM.

MexpyepemeHHo Buepa
o7 MoBunHua oneparop ,Bu-
BaTen‘ ce noxeanuxa, 4e
cnopep npoy4YBaHe Ha areH-
umAa ,Anda pucepy” pekna-
MaTauM e Hau-xapecsaHarta
8 Benrapua. MNpegw gea gHu
MbK WATCKW TB KaHan obABu
knun Ha ,M-Ten" 3a eguH ot
Han-sabasHuTe B cBETa.M

+359 2 818 70 11; e-mail: press@m3bg.com:;
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Newspaper: DNEVNIK DAILY URL: http://www.dnevnik.bg
Date: January 12, 2006 Page: 3 (Companies&Markets)
Author: not mentioned Circulation: 7 000, Readers: 30 000

Type of media: Daily newspaper for the educated Bulgarian readers; the only broadsheet in the country.

Readers’ profile: 90% of the readers live in Sofia and the big cities and are in their prime. 1/3 of the audience consists of
top executives; 1/2 are highly qualified. Most of the readers are well off.

»Cynep6pangc*
we onpegeau
Hat-8Auameanume
mupzoBcku mapku
y Hac

Bpumanckama opzanusauus
»Cynep6pangc” (Superbra-
nds), kosimo e He3aBucum
OUEHWMeA Ha cuAama Ha
mepzoBckume mapku, 3ano-
uBa geiinocm 8 Brazapus,
crobumuxa om koMnanuama.
Opeanusauusima uma ofucu
B 55 cmpasu. B beazapus
HeuH npegcmabBumea e Muaa
‘Bexap, gocezawen TP me-
Hugksp Ha koamemuunama
komnanus ,Py6eara’ B 6opga
na ,Cynepbpange Beazapun®
ca nokanetnu ga yuacmBam
cnevuaaucmu 8 ofracmma Ha
mapkemunza, 6u3nec anaau-
3a, pekaamama, nybaudsume
komynukauuu u gusaiiza,
kakmo u npegcrmaBumeau Ha
obwmecmBernume u geaoBume
kpweoBe. Ha npakmuka me
we ouenam Hali-curHume
mspzo8cku mapku 8 Braza-
puA no cneuuaaHa Memogu-
ka, koamo ce npuaaza nag 10
2ogunu 616 Beuuku cmpanu, 8
koumo npoekm®m ce peaau-
supa. Ouenkume we ca Acuu
owe npes deBpyapu.
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Newspaper: MONITOR DAILY URL: http://www.monitor.bg
Date: January 12, 2006 Page: 17
Author: not mentioned Circulation: 35 000, Readers: 270 000

Type of media: daily newspaper for intellectuals and for the average reader, covering general as well as subject specific
news.

BbBeXaaT OLEeHUTEN Ha
TbProBCKN MapKIN Y HacC

3a npbB MbT ¥ Hac cTapTupa
OpuTaHCKUAT NpoexT
Superbrands, KoiTO € Hait-aBTo-
PUTETHUST U HE3aBUCUM OL|eHM-
Ten Ha cunaTa Ha ThProBekuTe
Mapku, cbobLumxa ot 6bnrapcko-
TO NPeACTaBUTENCTBO.

Mo cneumanHa Meroauka,
npunaraqa nose4e ot 10 roguHM
BbB BCUHKM CTPaHM, B KOUTO Ce
peanuaunpa npoeKTLT, He3aBuCK-
MO XXYPU OT BOAELLIU EKCNIEPTU U
NMHHOCTY LLie ONPeAENST Kou ca
HaW-BIMATENIHATE  TbProBCKM
mapku y Hac. OueHkuTe We ca
SICHW OLLLe B HA4arnoTo Ha ches-
pyapu.

3a yuactve B Gopga Ha
Superbrands Benrapus ca noka-

60, Bulgaria Blvd, 1680 Sofia, Bulgaria; Phone: +35¢ 2 818 70 10, Fax: +359 2 818 70 11; e-mail: press@m3bg.com; www.m3bg.com

HEHU U3ABEHU CreLUanucTy 8
obnactTa Ha MapkeTuHra, bus-
HeC aHarmaa, peknamara, ny6-
TNMYHUTE KOMYHUKaLMW 1 AKU3ai-
Ha, KaKTo U NpeACTaBuUTeNu Ha
OOLLECTBEHUTE U ASTIOBU KPBIrO-
Be y Hac.

Cnep KaTo ce U3roTau CriucbK
C uMmeHaTa Ha Hau-3abenexu-
TENHUTE HaLUWOHAIHW TbProBC-
KV MapKu, Te Ce BKNIoYBaT B eg-
HOUMEHHaTa KHUra Ha
Superbrands. Tosa e ceoecbpas-
Ha eHUWKnoneus Ha Hal-3abe-
NEXXUTENHITE THProBCKU MapKH,
u3BecTHa Ha 3anag kato bubnu-
ATa Ha cynepOpaHgoeeTe.

Y Hac npegcTasuTen Ha 6pu-
TaHcKus NpoexT e Muna Bexap.

=
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OUeHITe/ Ha THProBCKM MapKM CTbBA J HAC

3a npbB NBT y HAC CTApTUpa
GpuraHckuaT npoeKkT
Superbrands, koiiTo e HaR-aB-
TOPUTETHMAT U HE3aBHCUM
OLEHMTEN Ha CUNAaTa Ha Tbp-
rOBCKUTE MapKH,

Toea cvobiwxa ot Guarapexo-
TOMPEACTABMTENICTBO Ha UMUK

60, Bulgaria Bivd, 1680 Sofia, Bulgaria; Phone: +359 2 818

M3MepeaLyaTa opraHu3aums.

Mo cneyvanHa MeTofuKka, nph-
naraxanoseye ot 10rouHi BbB
BCHHKM CTPaHK, B KOWTO Ce pea-
NU3Kpa NPOBKTLT, HE3aBUCUMO
KYPH OT BOJELIW eKcriepTH u
NWHHOCTH LI ONP/IeNsT KoM ca
Hal-BIMATENHUTE  TbPrOBCKM

Mapkuy Hac. OLeHKUTe e ca sic-
HU OLLE B HAYANOTO Ha cheBpya-
PH.
3a yyacve B foppa Ha
Superbrands Bbnrapus ca noka-
HEHM W3ABEHN CTIELMANNUCTH B
obnacTTa Ha MapkeTHHra, Hus-
HEC aHanuaa, pexnamara, ny6-

NM4HATE KOMYHUKALIM U AU3aR-
Ha, KaKTO W NPEACTABHTENH HA
00L4eCTBEHITE U [IeNOBH KBTI C-
8e Y Hac.

Cnej KaTo Ce MaroTemn CrMCbK C
UMEHaTa Ha Hai-3abenexuTten-
HUTE HBUMOHANHK THPrOBCKM
MapKK, Te C& BKMIOHBAT B 8JHOM-

MeHHaTa KHUra Ha Superbrands,
Tosa e cBoe00pa3Ha eHLMKIone-
[UR Ha Haw-3a0enexuTentnTe
THPrOBCKM Mapky, U3BECTHA Ha
3anap xaro bubniaaTa Ha cynep-
6paxposere.

Y Hac npefcTasuTen Ha Gpu-
TaHCKKMA NpoekT e Muna bexap.
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MW!A BEXAP noema yﬂpaBneHue'ro
Ha BpUTAHCKUA BWU3HEC MPOEKT
- Superbrands 3a benrapus. [Joce-
ra Te 6e peknameH u.-PR wme-
HURKLD HA KO3METWYHaTa KoMna-

* His "PyBenna”.
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BpuTaHcKn 6u3Hec npoeKt craptupa B bunrapna

N3BeCTHMAT 6U3HEC MNPOEKT
Superbrands craptupa B buarapus,
KaTo 3a Hero ce 3Hae, Ye e aBTopu-
TETEH M HEe3aBUCUM OLISHWTEN Ha
cunara Ha TbpProBCKWUTE MapKW.

OpraHuzauuara uma ogucy B 55
cTpaHu. B Bbarapua HewH npeacTa-
BuTen e Muna Bexap, poceraieH
PR MeHMIKbp Ha KO3MeTWYHaTa
komnauua "Py6enna". B 6oppa Ha
NPOEeKTa ca NoKaHeHW Ja y4acTtear
U3ABEHU cneuuanucTu B obnactra
Ha MapkeTuHra, 6u3Hec aHanusa,

60, Bulgaria Blvd, 1680 Sofia, Bulgaria; Phone: +359 2 818 70 10, Fax:

peknamara, ny6nu4HUTe KOMyHUKa-
LMK U An3aiHa, KakTo U aBTOPUTET-
HK NPeacTaBuTeNu Ha o6lLecTBEHU-
Te 1 1eN0BUTE KPbroBe, CBbP3aHii C
pasBUTMETO Ha CBOBOAHKA nasap u
Ha [OeMOKPaTWYHOTO OBWECTBO Y
Hac. Ha npaktuka Te e OoueHAaT
HaW-CUNHUTE TbPrOBCKU Mapku B
Bwnrapus no cneuuanta MeToauka,
npunaraxa noseyve ot 10 roanHN BLB
BCUYKM CTPaHW, B KOUTO MPOEKTLT
ce peanusupa. OUeHKUTE Wwe ca Ac-
HU owe npe3 ¢gespyapu.

+359 2 818 70 11; e-mail: press@ma3bg.com; www.ma3bg.com



’ M3 Communications Group, Inc.

Professional PR Services Company
1SO 9001:2000 QUALITY CERTIFIED

N PRESS MONITORING DEPARTMENT

Newspaper: CAPITAL WEEKLY URL: http://www.capital.bg
Date: January 14, 2006 Page: 53
Author: not mentioned Circulation: 26 000, Readers: 97 000

Type of media: weekly mainly for intellectuals, decision-makers, and economists; premier source of financial and
business reports and analyses; the most powerful opinion maker in the country

MexayHapogHara op-
rasusauvA Superbrands,
nposexpjaiwa vwscnegsa-
He 3a Hal-gobpuTe map-
Ku B 55 cTpaHn, Beue
uMa u 6vnrapcko npeg-
crasuTencteo. Cbapasa-
HETO MYy Ce pLKoBOAW OT
Muna Bexap, 6uew PR me-
HUKBP Ha KO3MeTU4Harta
komnanua ,Pybena“ u cvo-
cHoearen Ha PR areHuyua-
Ta M3 Communications Gr-
oup. Superbrands oTnuva-
Ba MapKu C U3KMO4MTen-
HO NpeacTaBAHe Ha CbOT-
BeTHUA nazap. OueHAsaHe-
TO Ce W3BbPLUBA OT XKYpM,
cb3gageHo Ha pobposo-
NeH NPUHLMN U BKNIOYBaE-
WO cneuvanvcT no map-
KETWHI, peknama, ausanH,
NYBAUYHA KOMYHUKaUMK U
T.H. Mporpamara v 4nexo-
BeTe Ha BbnrapcKoTo Xypu
wie 6vpar obAseHn B Kpas
Ha AHyapw.

60, Bulgaria Blvd, 1680 Scfia, Bulgaria; Phone: +359 2 818 70 10, Fax: +359 2 818 70 11; e-mail: press@ma3bg.com; www.m3bg.corm I
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ulgaria Blvd, 1680 Sofig,

B bpazapusa uma cBobogen
nasap na opangobte

Superbrands AQBO roAEMM PEAUMCTBATA HA MECTHUTE MOPKM, KOUTO HIMAT MOTbLLWS!
PECYPC HA MYATUHALIVOHOAHWTE

C Muaa BEXAP,
npegcmatumen na
Superbrands 3a bwazapun,
pagzoBapn Eauna AEAYEBA

T'ocnoxwco Bexap, Buaza-
pus aeue e edna om 55-me
CIMPANL, KOUMO C€ NPliCH-
edunixa Kb npozpamna-
ma Superbrands. Kaxao
2o00pu mosa 3a nazapa
Ha mapxume y nac?

- Tporpamara n opra-
HHIAUMATA HEHPEKBCHATO
pasmApsiBaT JIcitHoCTTa CH
B CTPAHM, KBACTO NAIAPLT €
cpoGoneH. Ta ¢ gokycnpana
wHPXY GpaHmKra u ro npa-
MOTHPa ¥Pe3 HCTOPHITE HA
YCHeXa Ha Hali-CHAHNTC Map-
KH Ha HAUHOHATIHHA Na3ap.
no6Ganuara opranusaums
HHUKOTR2 HC © MMana 30 e
na w3aThKBa Koii Gpanp ¢
no-no6Lp.

Opranuiaunara ynpa-
RIABA HAKOAKO NPOTPAMM,
Superbrands ¢ 3a noTpehn-
TENCKHTE TLPTORCKH mMap-
kn.  Businesstobusiness ¢
NPOIPUMi, KOATO AHANHINPA
MapKRHTE, oGcnyxpBam Gus-
necy. Te moxe na Gunar
HOTPEGHTENCKH, 1O Hpesun
neuuKo ca poxycHpanu
BLPXY PAIBHTHETO Hit Gi3-
ueca, Jlpyru nporpamu ca
Coolbrands, Sportbrands,
Luxury Superbrands.

Kaxue fmoam enensiaanu
Gpandoseme?

- Thhpromavasno ce uiz-
TOTHH CHMCHE 1 MIAPKIFTC,
KOHTO ONCPHPAT 12 (TasapiL.
I onero mawsar crorni
Opaone. Toan cunenk ce
MUCHABA W AHANHINPA OT
MADKETUHIOBHTE AreHIMIL,
KOMTO TO PEIYUHPUT )0
WOPT AHCT. ATCHUMMTC,
KOHTO IUC HH NapTHHPAT,
ca GFK Bulgaria 1 Mapker
auHKe. Mckam na nojiep-
Tan, ue Superbrands we
NpEANara KOHCYNATAHTCKH
YCAYTH H HE CC KOHKYPHpa ¢

Bulgaria; Phone:

aTCHUMH, KOHTO ApeutaraT
Takusa. Bpannosere, konro
MONAJHAT B HIOPT AMCTA,
€C  OUCHABAT OT HC3ARA-
CHMUOTO XYPH, KOETD ¢ W
GOpABT Ha JMpEKTOPITE 1A
Superbrands.

Kak we zapanmupame
He3AGUCILAOCINMA Ha Ney-
pumo?

- Bucrosansar ciicupann-
CTH BCdepaTi Ha MapKETHH-
T, PCKAAMATA, JUBAHNDT,
TYGAHUHNTE KOMYHHKQIHH,
KAKTO W HITBKHOTH J04-
HOCTH - NPCACTABHTCIH Ha
JCNOBHTC M OGINCCTBCHUTE
KPLIOBE, KOWTO €A CBBPIAHH
Jl'ld'lﬁi'll((’ € P3BHTHCTO Ba
enoGojis azap v pa ie-
MOKPaTHYHOTO 0bllCCTBO y
Hac, Hawmsr Gopacecherou
o124 pymm. Te nenoayuamarr
MATCPHAHO BL3IATPax)e-
HHC 30 TOBA, Y¢ OUCHABAT
Gpanposere,

Ha Beska mapka, kodto
RAM3RA B IMOPT JHCTA, Y-
PHTO HOCTARN OIICHKS 0T |
o 20, Ouensna ce cunata
Ha Gpamwia, KaTo ce BIUMAT
110/ BHHMAHHE KPHTCPH-
HTC: BAHAHHC H XMBOT
Hil MApKaTa Ha nasapa,
JoBepHe 1 noTpehuTens,
JIOANHOCT 11 KOHKYPEHTR
0010 OROGPCHIC A i 3apa.
Yncnosere na Kypuro ne
raacyrar % Gpaun, ¢ Koiito
A CELIINPOPMITIG I
nedapmai,

Bpannponere, oncuenu
Hal-sHcoko - or 13 j10 20,
CC HOKAHBAT JUt CC BRIKOY-
BT 1 AYKCOTIOTO Hanie
Superbrands.

Awnasnnanakeoozpan-
“enue 1a mexnua Opoii?

- BpoaT na Mapkute,
KONTO Cad NPEICTABCHH B
PATHYHHTC HIIAHHA 110
CRCTA, papupa Mexay 50 u
100-120 B 3asncHMOCT OT
Mamabnre wa nasapa. Ho
npeaAnMCTBaTA, 0COBCHO
33 HAUHOHANHHTE MApPKH,

ca roacMi. Tona ¢ ronsiMo

NPHIHAHKC B BHCOKA OICH-
K2 34 TAX, 3a10TO TC HAMAT
TOIH MOTBIN pecype, KoHTO
HMAT MYNTHHARHOWANHHTE
GPHH}E(“IE‘ HO BLIPCKH
RCHYKO WMaT cTalnaun
NATAPHH MTO3HIHW, HMAT 10~
SNHH KSAHCHTH H CC IOAIRAT

010, Fax: +359 2 818 70 11; e-mail: press@ma3bg.com: www.m3bg.com .

€ THXHOTO JIOBCPHE.

3a Kkoaxo apeme we ce
peaduslipa npoexntom?

- O6uknoBeHO Ca 1y |5
mecena, Qo 10aun onakname
JI CTARE SCCH IHOPT AUCTHT
CMapKHTC, CNCA KOCTOTE NIC
cc oneHapaT ot Gopra. Twil

KiTO KIPHT € OTHOCHTC-
HO AHHAMINCH, HIC WyBa-
mc Superbrands va 2 rojusan.
CRejt KaTO 3aBLPUTHM [hLD-
BOTO HIANHE,  TallouBaMe
upockra Businesstobusiness,
B KOHTO e uma non Gopyg
Ha JlllpCK'ﬂ\pHTC.ﬂll(.‘ll!ll\ﬂlli
Opanonere.
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Thanien TEOPIYER

LLYMOHLKOTO MR O EHADCE-
KA MYSBHKD, KOHTO BAXA O~
CONENI CPaN RUASACATTC M

ornosata wa
'&pmﬁnm‘ CTou He-

BPCKINPORYKTA,

It 1 EBPONBICKIN nm,r.wyp-
w0 We Gt MAPANAT Cpun Hdk-
BAMATENNITE THDICSCKH MaDvW
¥HSC, CAERXITO MEAECTHUAT Snge

HO Myp# nr BOASWH en-
CNOEIW 1 AYMMOTTH.
SopLa KA Suwmm

343" G NOLAMaNI AL

cmane | wacTeat wansera <no-

kQAtu & NPORCYABMYEN na
‘Suparorands” 33 Bepragua Ta
& Docerausen (17 nanipiep va
KOSMATHWHATI KEMNBHUA “Py-
Ganna’ Wl OT CCHORATEMNITE
H3 POSULIATA KoMNaHNR "M
CGommunicationz Group, Ins®,

h Bpowe @ GUNA M JINBE-

b oM mﬂop K poc-

PUTETHUAT u WOIABICHM CLeHi-
TAN KA CHABTS M2 THProBEKITE

| UMNMETH R OBA3CTYR HR

NIPLBYMHI 3, EUINOC SHA-
M0, poxnamars, myde

mmn\pfmn NADIN B
Bhirapui N0 ChouManda
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2pTWpa B BLArapun, CKOPO We ¢a UABECTHR |
Hail-BNUATENHNTE TRRFOBCKA MAPKY Y HAG |,

Ma;w ] Hl NpeMig
PATANA kTR, KOCTO R
ONPERINMC Ot MERHITS
8 MKOTO CTpanm KarTo

Y

8 cunara HAMAPKATANPEN
HACTOALETE M NOTEHUM.
AANUIE KNARNTH, AAD-
Thuopa, utfuc-qu:- H,
CpeacTRA 34

MACO8a M-
mmuﬂst. RaBy I
q SMOUMOHA. M W
lurspnamm RPEUMy- |
3| WECTDR NPAY KOWYRON.
Ty, PeHHaTCIMNDEK-

M

Pansance, ve it
Buarapnf ¢@ ppuce- |
UARMOTS

604K
ceMeRnTaO
“Byj ds” » K&
nKontpenn, au-
PERXTOPHA NPOrpaMa:
Y3 § CEMOREN Ma-
. & "
NOA AHREMHUNOTO
OBOACTEOHAr-#2
CHICOM GHO-
poBuarapuruwmva
CROSTR “BNATHA KM~
2’ na Teproucie
KOATO W6 co
NOABH Qe Tadi ro-
AunS',
Mporpamavya i
wAgHoBCTONA Gopna | PHTET
Ha_“Suparbrands
Erapia’ wé §baar
NPGRSTABAHWNA Cné-
FARNHE NpYCH
poHUAA 38 MOAMWTE

1uh GO pudNINpa K
neaaTam. Mepaoua.
N a n W oo
*Superbrands™ wa-
FOTEA CRRCHE O e
HATAN Y

'Tmh ABHKA o BHAMAM 13
BOMSWM Wmumlﬂ ares-
UnH, ¢
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WIN HOGHIHATENMO, NRUSHABAT
m-émnm i

HocTRemarMAT BUCoR craTye
8 npuInamme 4 @ ot
IHINEHNE IR LECTHHTE

o
Hi i NAPTHNDA B m‘ll‘mw

WA MposYTa, Ma ¥TOpMA cran

| KOMTD, 63 i3
marmma HAUOCwLM T u;n-

T8, npu l

TopfOBCKHTO MADKH, OucHEm
KATO *Guperbraads’, co nokaw.

wh  BET 33 yNACTHE B CONOMRIEHHR-

™ Knwid, NYOAIKyBEHE HY 1o
UMOHA/P NS K CTRANATE, B
KOFTO 4 OCBUWCCTUARA NPITRR:
wate, Toaa o eloaoﬂpum oH-

Beng-

TIOFMATA KA KOMKYDEHTHA [
}mmrmummﬁim-
30pHI NOIMUMA W 19 CNANORAT
&m W AOATHOSTIR Mt 11T~

FnoSanmara OpraHv3aums
wmm' 1 YNARELABAKD-
TA OY HOA BRHOMMBHHA NPOrpa:

Te/mCATd TLDIGEEKY MADKN, u3-
£6CTHA Ma 33N40 KaTo SHEAUR-
A N3 CYNOpERana0BeTE Mapa-
IHHBYC MR LIMPOKE WHTATONCKE
UTE % ROBAOS iy LTom
[ 0gus

T ¥puioee X no‘!piemum.
SAUIOTO RUEE OTAHNKA NPRCTS
B3 33 MOSPUTE nA HAURGHY
HHA RAZAP U 24 HOTOBOTD DAY
Byt

Epanacests, xeuro yuac-

44 | TRAT U NPOTpaNMATa, 06 BLINON

SEAT MAKCHMANHD OT ToMwiG
NPEIwVCTBE RAUANCETHUANDO-
MEHOHRNEH NUKET, HHOTON &
SRBACAMOLT OT KENEDATHATA

418 CA C1 b8 Bonnos~
AMUR ODBDN ACET TOQMHN,
383 [0 AHEC TR paswMpa-

A2 CHOATA AAINOLY, SATBIOM A

TH AKTITHO & N10BRYS
o1 3000 BORCWM TLRTOBEKN MAP-
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H MEXgYHE-

poagHUmE U

13 mecmimume B8
Opargofe &

Cmapmupa nogéopsm Ha
Hall-cuAHume dpangoBe y nac

Eauua AEAYEBA

NMPECTMZKHUAT 6us-
Hecnpoext Superbrands 3a-
nousa Aa noabupa Hait-Bau-
ATENHUTE ThPrOBCKU MAPKH
HaGuarapekus nazap. Y Hac
NPHCTHTA YNPABAABAIMAT
OHPEKTOP HA OPraHH3aHUATA
Superbrands Worldwide Bun
Konrpeiis. C nocemennero
MY CE NOCTABA HAYANOTO Ha
MenHRHUTE CHOUTHA, KOUTO
¢ CHOBTCTBAT peanwu3u-
paHeTo Ha npoekta. Kon
ca Hafi-aaGenexurenHuTe
mapky B Buarapus, e on-
pelenH HE3ABHCHMO XYDH,
KOETO 1lI¢ MpefcTaBnAna

u Dopaa wa nMpexTOpHTE
Ha Superbrands. B nero ca
noKaHeHu 24-Ma p3paTenu,
TONMEHUKBPH, MAPKETHHET
CNCLHANNCTH.

Tpen meauuTe aHec Bun
Konrpeiis me npencrasu
BAMANMETO HAa NPOEKTa
Superbrands u poGasenara
CTORHOCT, KOATO TOH HOCH
Ha MapkKHTe. Ynpaesassa-
IWHAT OHPEKTOP Ha Opra-
HH3ALHATA WIE NPEACTABH H
npepcenarTens Ha Hoppa Ha
nupexTopute 3a Brarapus.

[TpoexTrTSuperbrandsme
ce peanusupa 3a 15 mecena.
IMupsonavanno e onae

H3rOTBEH CNHCHK C BCHYKH
Opanpgose, KOHTO OnepH-
pat Ha GbarapckuA masap.
Wamexay Tax we Onaart
nopbpaHH Hall-CHAHMTE
MapKH € MOMOLITA Ha ABeE
COUMONOIHYECKH aAreHUMH.
CenexkTupauure Gpanpose
me GbEAT ONEHABAHM OT
foppa Ha AMPEXTOPHTE Ha
Superbrands. Haii-enusaren-
HHTE e 6BIaT BRIIOYCHH B
NYKCO3HO M3AAHME.
OpravnHzanuarTa
Superbrands paboTH ax-
THBHO ¢ Haj 3000 Spanna u
paseHBa fefiHOCTTA CH B 55

CTpaHH.
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70-80 or Hafl-cuaHETE
THProBEKH MAapKH ¥ HAc me
6spar mibpasm no GpoexT

BY9Epa  OPraHEm3IATOPHTE.
Ouenxara me ce BATPABE OT
24 popenn excnepTH.

ITo uHTEepHET NBK BCEKH
MOXe fa riacysa 3a JobH-
maTa ¢t Mapxa. [ToGegmre-
ARTE e MOTaT Ia NON3IBAT
nororo “Cyneplpann® 3a
peknama. (24 waca)

60, Bulgaria Blvd, 1680 Sefia. Bulgaria; Phone: +359 2 818 70 10, Fax: +359 2 818 70 11; e-mail: press@ma3bg.com; www.m3bg.com I
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URL:
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buOmma Ha
ThPrOBCKHTE
MApKH Y Hac

e ¢H37aJ€ OPraHn3aHATA
Superbrand. Haii-cunnure
HALM ¥ MYXJH ThProBCKH
MapKH, KONTO ca Ha Na3apa,
LWi¢ ¢ OUCHABAT ANA NOIN-
Ha OT cneumancH 6opa K oH-
naiin. Buepa npoekTeT
CTapTHpa o HIHATHO ¥ HAC.
Hled na Oopaa Ha
Superbrand-B HA ¢ O~
PeXTOpLT Ha Wmcﬂ
Jpymes. Lleara ¢ na ce npe-
acraeu ctpanata B Espona
H 110 CBCTA, 3AAPH AMPCKTO-
p»T Ha Superbrand Bua
Koarpeiis. "Bpeme ¢ xopa-
Ta fa pa3bepar, 4e Y Hac Ma
HE CaMoO MK, YeChH H PO3H,
HO K GUDMH C OT/IMYHO Ka-
HeCTBO Ha MPOAYKUMATA",
xasa XpHeTo es. Cen
KaTO CTICHEIAT OTITHYHETO
Superbrand, upmure we
MOFaT 1a [0/13BaT JA00TO B
pexiamMuTe cH.

Bopana KONYATOBA

Professional PR Services Company
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70 000, Readers: 200 000
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[Ile npegcmabsam braeapus
ype3 mbp2obckume it mapku

MpoekTst Superbrands CbEUPA B AYKCO3HO USAGHWE HAW-BAVISITEAHUTE BPAHACBE Y HAC

Eruya AEAYEBA

BHIATAPHUA we Gbue
npeneTanana npex Eppo-
HR K CBCTR upe: HellHuTe
1epropexs sapxu. Tona
mie CTaHe upes ApOcKTa
Superbrands. xoiito mic
noadepe Hall-BIHATEAHNTC
Bpanpone, KONTO ONEPHPat
un Gnarapexus nasap, u
we i enbepe n aykeos-
Ho uspanne. Kierata me
OBde rotoss B Kpas i
TOAHHATA, CboDwK Dua
Koarpeiir, ynpasaasam i-
PCKTOR HA OPraHA3AIMATA
Superbrunds Worldwide. Ilo
AYMETC MY CEMETE MapRi
1WE NOAYUST BSBIMOKHOCT
A3 M3FONIBAT M3INIHUCTO I
01010 Ha Superbrands 3

COOCTHCHITTC CH IPOMOLI
B CHCTOBSH MAIAG.

Jlocera ca enGpanin Han
1000 Gpanna, KaTo nomo-
BRUQTA OF TAX i MIUATO
MECTHH, & APYIMTE ¢a
MYJITHHAUHOHANIHM, Ch-
obu Mina bexap, npen-
cranuTea wa Superbrands

OLEHKA,

sa Bearapin. Cnopen wes
MPOeKTLT € oT acodein
IHAMCIHEC F1 Oba FEPCXuTC
DPAIIOBE, KORTO Ca 3uen
CrabHanm 1Hazapun 1o3u-
LS M CA CIIEHE I H IOATIHA
Kanentn, Ta nporwosupa
B JOVEKCOIHATH KNHTI. JIa
HLAAT AKNIONCHE OKOAO

METOAMKATA, no KosTo e ©¢ OUEHADAT MAPKUTe
no npoexta Superbrands, & yunnepcaaia 3a nonus
cipadn. Thipnoiasasko onetka me nocranar 24-mara
AMPCKIOPN HA BOPAA Ha POCKTA, MEXAY KOWID ¢ 4
zAaIcAsnt Ha o, MAPU Basesinn NMamanoion, B caca-
HAULN €511 iy DAIKATA LLE TAALYBE DRAAITN 34 CHOMIC
AOswn Opanaowe. Hadwinasa
OF KOMMUHITE, NDHIEKIEIUBT THPFUBCKITE MIPKI, e
Spaar ouene it xa10 Superbrands.

PABT LIS TAJCYES KON

70-80 svapxn. Te me 6naat
HIGPAHIL OT HeIABHCHMO
RYPH, KOSTO HPQUCTUBARBY
COpaa HA AHPCKTOPHTS 1
Superbrands, u upesonausiin
raacymRane ua caliva Ha
opravizaunata. bopanr ¢
ChCTABCH OF ODIUECTHCHO
SHEMHME PUIYPH. KONTO
ca MHOrO KOMICTCHTHHN,
ChOBINM HETORMAT Tpen-
ceparen Xpuero Lpymes,
FEHCPWICH AMPEKTOP Hi
HOK. B oucikara e 1o
1C CC NOBABABAT NA OINUTA
CH W HA PIICYATICHAATA CH
KATO OOTpeDHTENM, Kasa
bun Komrpeiis, Yacnosere
Ha KYPHTO NMa 1a raacy-
T 34 CROATa Mapka san
3a KoHKypentHa. B Gopaa

Omuuiemo Superbrands & CmuslyA 32 Ts0BCUmC MIPKK, K ST, O SOWT0 GO, U XY HEOIRIN UNUMGUUNECKY (GCICERITIO, Kasi Buy Kouwpeil /Bafiol. yopadasfiag qupeamop v
Soncrhvands

Winrleowdnd

na Superbrands samiaT
24 MEHMALKBDH HA roOAe-
MU KOMIEHIN, H343TCAM,
CHOHMAJINCTH B PORIAMA-
Ta, acnsiina, nyoamtEnTe
wosyissaa. | lezasmcn-
MOCTTA HA OUCHABAHETO MM
€ ISPANTHPAHA HOT TOBY, HC
TME [t HONYYAT MaTcpH-
WO MLINATPAKALHHE,
KypHTo Uie OleHH Ch-
Opanure Mapku 40 Kpusi
Hi Qespyapu. Hawazoro
i OUAUAR TIACYRAWETO
HIC TATMOYHE TIP3 MapT.
Ypes Tesw npata MeTOAR
we Obuar noadpasit Hait-
CHIMMTC Mapxn v nac. B
Kpist (12 rOAMHaTa me u3-
nere GLarapckata KeEHra
Superbrands.

SO KT (IICR
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500 ¢pupmu ¢ waHc ga Baasam B kamaaoe ,CunepbpaHge”

W36upar Hai-nonynapHuTe

STYA" 6 Ne 1
DK BECTHULUTE

JKenara grec™, Nnendon

ThTOBCKH MajkH § HAG

Caemocsan METAHOR i

Kou ca Haf-cunHuTe Tbp-
roBcks MapKu B Bunrapua?
Ha Toan sbnpoc we Tpabea

oT 20 TOMKM We Co nasa ma
HAR-BNMATONHUTE  MEPKW,
Napaneno ¢

Ha KOMMCHATA No nogdopa
HA HaA-060pOTHHTE THPIOB-

Tanor Cynepbpannc”. Mapa-
HWETO @ n3BeCTHO KaTo Bu-

ViaSopnT Ma Hait-cunHa-
Ta ThproBcka Mapka Ha
BECTHUKADCKUMA NAlap 8
Bunrapua HUKaK He e Tpy-
AGH. NOKA3IBaT AAHHK HA
wucTHTyTa J[e E¢ Ka Bun-
rapHA", kouTo we Gupar ua-
nonssaHk 3a nopbopa Ha
.CynepBpanpc”.

Mpu  BCexupHesHMLNTE
3a 2005 ropvHa Haw-cun-
Hata mapxa e . [Hesen
TpyR™ ¢ pedtuHr 43,6%. Ha

u Koca u crun™,

MNpu paguoctaHyniTe Ha
BTOPO MACTO CRep Mipepa
XOpHIOHT" & Knacupawo
paguo ,Becenuna®, no koe-
TO 3BY4AYT NPERUMHO NON-
GONK puvi,

PasmecTaaunA ca ce no-
DYHANN W NPK T8 KaHanuTe,
Homep 1 npogunwasa pa
6unoe Bn T By ¢ peitunr ot
47.4%. Ha sropa noanyma

AR OTFOBOPH HAUNOHANHATA CrnaviieHoBaMMA We wian | GrmATa na cynepGpanpose- BTOpO MACTO ¢ 6nu3o 20% | cbave Kauan 1 seue g w3-
Knacauua no npoexta ,Cy- WnrepHer gonuteaHe. Te-| ve”. 3a uenva obawe 7@ we | | no.manko e 24 oTHoOsa
nepBpaHAacT, KONTO 38 Mbpsw XecTra My obave wama ga e Aa NNatAT Mexny | | yaca®, a Wa 1pero - Crau- m‘tooynnuwmpeﬁmu
MbT CTApTHPA Y HaC. 0coBeno FONAMA 32 Kpasika- | 4000 ¥ 7000 espo. Cpeuly | | papr" - ¢ 3,2%, C no-uicbK | Facud NbTOT 20031, Aoce-
Mpepcenaren Haxypuioe Ta K ., Thii KATO MMA- | TO3M NAPUTENONY4ABATNPA- | | npoyenT cnensar 6. .CTpy- | ra. Ha HETEBPTO MACTO Nbk
wednT Ha HAK Xpucre Apy- 16 ONACHECT enexTpORHTE | BOTO Aa NYGNMKYBAT Ha ABe | | a7, .7 nwuciopT™ v, HOBH-| QUMATROBIPaACKaTa Tene-
MEB, & CPER YNEGHOBETO CA | HA QMPMHTE CTIER NMLPEOHA- | RAMHY Au GbAAT MAHANYNH- | CTRANMUM HCTOPUATA HA ThD- Hap", NOKAIBAT AHHWUTE HA | BU3MA 33 <anra 3sesnm
HIBECTHI CROUMANNCTA NO | wanuata cenexuun obaue | panw, | FoBCKaTa Cu Mapka. Jfe E¢ Ka~ . |.Nnanera" e usnpesapuna
MAPKETHNT, DOKNAMA, ¢M- | We Bble cukp Y Ha XYpUTO 33 |  Cneusanto 3a crapra wa Cnopen cuuy nen-| npeas enop XaMan
HAWCACTW W DBKOBORMTENW | B& - B0 500, Ha Gasara na | wabop wa cynepmapxie Ha | .CynepSpanfic™ & Bunrapua saxe npu CopMuiHuATE | Jiowa +7.
HaBORBLUM KOMNANNABCTPE- | CTATMCTHYECKM QaHHA M aHA- | BbArapuAHAMARAWMATNDA- | ¥ HACNPHCTUIHA L CY! e  TeproBexu| Cnopen Apyru Rawmu Ha
Hata. FIA3A HAMADKETANIOBN AT6H- | BO RA FNIACYBAT 32 -| AT wa npoexta Bun Kon- | | yapxuca.1684aca:, Tpe-| Fe ¢ KA nai-usaectiuar
3acera cMe CeneKTMpant | uuu. HATA €1t XOMNAKHA, HUTO 3a | Fpeis, CriopeaHerownuma- | | 1a snapact u .Cemuyen| woxonan ¢ Min<ar, Mow
cxono 1000 Teprosckw map-| Besxa  OT  Toproscknte | gpyra ¢upuma, paboTewa B | TMBATA We CHASACTBR 33 NO- Tpya xadero N:1 e Hosa Bpasu-
K4, KOWTO NPUCBCTBAT Ma | MapPK# wie Gbae OUEHEHA OT | CHIIMA CEKTOP. nynapksnpaHeto Ha Gunrap- mera TpolKa npd | AKA", & npu sadaure - Mo-
GbnrapckuA nasap, obackm | mypito no cneumma 704 |  Bowaxu opranvzaupy, | CKUTe apKu B ayxBusa ¥ y | | peceunute M3faHUA e8! penn”. Hasi-nonynapxite
Muna Bexap, npef | xoBa Y1bT | KOWTO MONY4AT CTATYT HZ | HAC KATO UANO.¢ dopMnpa OT CRKMCAHUATA | unrapy Nk ca BukTtepr™m
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KnacupaTt TbproBCKUTE MapKM y Hac

Tpoexmem Superbrands, oyenseay cunama Ha MPLOSCKUME MAPKY, CMAPILPA OM MATY 200UNA W J Hac.
Haii-cunmume mupzoscxu mapxu 6 Bunzapua we 6%0am onpedenchu Mo CREyUANta Memoouka, Mpunazana
noseve om 10 200w 6 55 dwpacas.

Adanv PoceHoBa

CrmcexsT, OT Xoftmo me GermaT H3bpary Hal-VCTEINHNTE MAPKH ¥ HaC, Bede € TOTOB H B HeIO ca BMDOYeHH oxomo 1100
chupmor, pasxpu B cpama Mema Bexap - mpencTasmren wa mpoexTa ¥ mac. [To Heizorre myMu CHOTHOIIEHHETO HA THITHUEHHTE
BERITapCKH CIAMD MESTYHAPOMIHTE THPIoBCEH Mapks ¢ oyt 50 ma 50. Cromara Ha PasIHUHITE THPTOBCKH MAPKK e 6B
olpHABaHa oT Gopma Ha Supetbrands Bulgaria. B mero ca mOKaHeHM ma YHACTBAT KSABEHM CIBLMATHCTH B OfmacTTa Ha
mapKeTHHTe, GHEHECA, PEKTIAMATA, IOITHYHNTe KOMYHIMKAIMH, KAKTO H MPeICTABKTEIH Ka 0GIIECTEEHNTe H MEN0OBHTe KPBIOBe.
Kracarsra ¢ Haki-HAIDEKHITHTe ce GperoBe Ha HAILMA Nasap ce OUAKBa Ipes deBpyapm.

60, Bulgaria Blvd, 1680 Sofia, Bulgaria; Phone: +359 2 818 70 10, Fax: +359 2 818 70 11; e-mail: press@m3bg.com; www.m3bg.com
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MpoeKkTbT 3a npeacTaBsaHe Ha gobpure
TbproBcku Mapku Superbrands e Beue n B
bbwnrapusa

10:58, 29.01.2006

CWvcTemMara 3a oueHABaHe Ha duvpMMTe Ce npMnara nogeye ot
10 rogWMHKM B 55 CTPaHM

MpoeKTHLT 3a NpeacTaeAHe Ha A00pHTE TEPrOBCKK MapkM
Superbrands e eeue v B Brnrapua, ceobwm 2a ETA
YNPaBENABRALWLMAT AMPEKTOD M Cb3AATEMN Ha NPOEKTa
Cynepbpanac Bun Konrpere. OTNMYMETO € CTHMYN KaKTOo 38
HPMHTE, TAKa M 33 CTPaHara, oT KOATO MABAT, W 33 HEMHKUA
HMKOHOMWYECKKW NPOCNEPUTET, 33ABK BMn Konrpene. MMcKATa Ha
Superbrands e Aa OTKpWBAE M HackpYaea MECTHUTE MApKH,
AONBAHM TOKM, CUCTEMAaTa 33 OUeHABaHe Ha drpmM1Te ce
npunara noeede oT 10 rogvHK B 55 cTpaHM. MbpeoHadanHo
6opasT We oTcAea 500-Te Han-3abeneXMTeNHK TLProBCKM
MapkH, onepypaly Ha Bbnrapckya nazap, b3 OCHOBA Ha
CTaTHCTHHECKHW 4aHHW M aHanM3n Ha BOAELM MApPKEeTHHIOBH
areHumn, M3BpaHnTe KoMNaHKKM, KOUTO Ce O4YaKBa Aa Ca Mexay
S0 1 120, ca NoKaHeHK 4a ce BEKNKOYAaT B eAHOMMEHHATA KHHra,
KoATo Wwe 6vae nybnukyeada Ha Gbunrapckum esmi. f BHP

econ.bg

60, Bulgaria Bivd, 1680 a, Bulgaria; Phone: +359 2 818 70 10, Fax: +3592 818 70 1
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60, Bulgaria Blvd, 1680 Sofia, Bulgaria; Phone: +359 2

bracapcku upmu cmaBam
Superbrands

Edriska TEOPIUEBA GLArApCKER HTPHIICHANHONI-
Ty e 50 na 50, HaiiwoGpare
Buicapers upmu me cra-  wie Grgar myGauxynany p ag-
HAT CHETORIN THPIOBCKH Map-  TOPHIETHOTO MCTHBO ita Ohi-
wit - Superbrands. ARTOPHTET-  FAPCKH €3HK.
110 JKYPH IIE HPEeHSIseEa KoM Bopn ot 24-ya Guarapy we
ca nan-gofpiTe THProBCKH eI KOM KOMNANIM e ThlaT
MApKH Ha Hallks nA3ap, a o~ ouency karo Superbrands, B
TPeOHTENHTE THE PIACYBAT 0li-  JKYPHIO Ca IHPEKTOPK 1A BO-
Aaim. i NauH i MORIH KOMAa-
Hait-camire Thprosexm HEH, MCHHIKLH B MAPRSTHE-
MaPIE LIE HAMEPAT MACTO B A 1 POKTAMATS, AYPHAUTHCTH.
KHIFATA, HsBecTHa na 3anan [TpepceaTe: ¢ RUPCEKTOPET Ha
waro Bubimara va cynepbpan-  HIAK Xpueto Ipyven.
yopere. o dumana moke na Bopusr me orcee 500-ne
mocTHrHar Mascumyn 80 vawmt  wait-3aleneauTen Y THPIroB-
MAPKK, IPOIHOSHPA NPEUCTA- CKH MAPKH ¥ HAC Bbh3 OCHOR
nirenst Ha Superbrands 3a HA CTATHCTHYCCKH JIANHH, ala-
Buarapus Muna Bexap. JIH3H 1 MAPKSTHHTORR aret-
TNoseue o1 XA TBPTOB- LMK W KYPHANMCTHNCCRH Ma-
G MapiH Hie e cheresanat  Teprais. Cae ToBa BoekR we
30 AWTOPWTCTHOTO UTIHUHE, HME BHIMOKHOLT I THACYBA
KATO CLOTHOMICHHETO MCHKITY 110 IRTCPHET.

818 70 10, Fax:

+3592 2 818 70 11; e-mail: press@ma3bg.com; www.m3bg.com N,




M3 Communications Group, Inc.

Professional PR Services Company
ISO 9001:2000 QUALITY CERTIFIED

I PRESS MONITORING DEPARTMENT

TEMA WEEKLY
January 30, 2006
Petya Baharova

Magazine:
Date:
Author:

76
10 000, Readers: 25 000

Page:
Circulation:

Type of media: weekly magazine for business, political and entertainment news and comments on the past week

60, Bulgaria

T T

LinpBunm Gmazapcku kamasor
~Cynepbpange” we wiaese 8 kpan
Ha 2oguUBAMA

VI
-

META BAXAPOBA

Kou ¢a nat-nonyanpHume mapku 8uno,
Gupa, 233upanu Hanumkuy, a CoWo U gpexu,
XpaHu, Meguu uau aBmomobuau B boaza-
pun? Beuuko moBa we cmane acko, koza-
mo usaese nopBuam kamanoz Cynep-
Bpange”. flo Mo MOMEHIN Wi MUHE NEY-
mu zoguHa, Ho npegu HPoeHU gHU ¥ Hac
cmapmupa cBemoBrousBecmuuam Busnec-
npoekm cbe chomo ume,

boazapus £ 55-ama cmpada, koamo we
UMa HauuoHarka knacauus v Mapkumae.
Tacbasavama opzanusauun Cynepbpangce”
u ynpaBaaBarama om Hem egHOUMEHHA
npozpamMa ca cuigagenu Bu8 Beaukobpu-
maHua npegu 10 zogunu. Beue e e ym-
Bopguaa kamo nezaBucum apbumup 8
Bpangunza, koimo paiomu c noBeve om
3000 8agewu mupzobcku mapku no cBe-
ma, kakmeo u ¢ nat-apkume umena B map-
kemunza, Susneca u obugecmBenun Xu-
dom.

Ueama sia Cynepbpangc”-boazapus e ga

Hait-nonyAapHure
bl Mmapku B karaAor

Om 50 go 120 pupmu moske ga Baszam 8 ,,CynepSpangc”

npado ga zaacyfiam 3a cobcmBenama cu
dupma, HUMD 33 gpyea, paBomeusa 8 co-
wiuAd Bpanw. Bauvku, noayuuau cmamym
Ha cuanu mupzoBcku mapku, soke ga ce
Bkalouam B Buazapckun kamanaoz Cynep-
Bpangc”, kamo 3a yeama mpa6Ba ga naa-
mam am 4000 go 7000 eBpo. Taka nosywa-
8am npaBomo ga ny6aukyBam ua gBe
CMpaKuyu ucmopusama Ha mopzoBckama

NUERMTEAMTE

cu mapka,

Cpeg wat-nonyasprume dpangole na
Beaukobpumanur 3a 2004-a sanpumep ca

aBmomobuaume Aygu”, Xowuga", [Azyvap’,
caugBuvyume ,MakoHaage” u Boprop

kurz”, Koka-Koaa”, vemckama Gupa . Xa0-
ueken”, meaeBuzuama MTV, Becmuuyume
LLon" u Tadmc", BoakoycnokonBaweomo
nekapcmBo Hypoden u MHozo gpyzu. I

bopabT Ha ,,Cynepﬁpamd,*smrap"m--- B

ce npegemaBam wal-cuatume moupzofcku X
) pucmo Opymed - gupekmop Ha HOK u tel
:‘;fﬂt‘:r::xf:ﬁ;: ;:fu "2::3:':’:: ?:'“’ npegcegamen ka coiosa JMpousBegeno & Kpacumup Nepzo8 - npesugesm Ha Kres
g Buazapus” advertising agency

CMapima Ha NPOZPAMama y Hac NPUCMuUZHa
ynpadanBaujuam gupekmop U Heus coiga-
mea Sua Koazped8

Muaa bexap e npegcmaBumeasm Ha Cy-
nepbpangc” 3a boazapua. Npozpamama
uma Bopg ¢ npegcegamen Xpucmo [lpymed
{wedvm na HIK u #a cvloza MpousBegeno
8 Boazapus™} u 24 npegcmaBumeau, Kou-
mo we oueHrBam Had-Sausmesnume Map-
ku y wac. MopSonaqarno Bopgom we om-

Aackcangop Muaato8 - gupekmop
«Mapkemunz u npogaXéu” Ha Balkan Stars

Aaekcargop TopomaHos - ynpaBasBawy
gupekmop Ha McCann-Erikson Sofia

Baaza BykeBa - 3am. 2aa8en pegakmop
Ha 8. 24 uaca”

Borkugap BoxkuHoB - npegeegamen Ha
Buazapckama mopzoBckonpomuwiaena na-
Aama

Baxkugap [ane8 - npegcegamen 1a boa-

AcBon XamMnapuyMaH - npegeegamen Ka
¥ u 2raBew usrmanumenes gupekmop wa
ByaBank - UniCredit Group

Bou. AloGomup CmotikoB - koncyamakn:
cka kouga  Om uzaa go kovey”

Mapmun 3axapue8 - uagamea na faed-
606", JMakcum”, Ezouem”

Poceu MempoB - 2naBen cueHapucm wa
Jlloymo wa CaaBu TpugoHoB™

Pymana BuuBapoBa - winbaHumeneH gu-

ee 5 e Ha(l-3ahenemum i N
Ranapa s 33 sonma s monss cratm | 2apekama cmonavcka kawopa pekimop ka Mapkem susike
r Baaenmun NanatiomoB - usgamen na B. Cawa Besyxano8a - zevepaseH gupek-
cmuka U aHaau3e Ha mapkemuneoBu azen- - .
allapu mop Ha Hewlett Packard Bulgaria u npexs

yuu. 8 knacuparemo moXe ga ce Skalouam
u zpakganu, kamo zaacyBam 3a aloumume
cu BpangoBe 6 uumepHem,

Mapkume cowecmByBam, 1a ga ce Ha-
npaBu paiauka Mexkgy max - kaia Bua Koa-
zpel8. - Te ca nepaume B koporama Ha na-
3apHama ukoMomuka.”

3a ga ce omceam Hal-nonyaspHume, we
ce usnoasBa moukoBa cucmema om 1 go
20. Maktumymom we ce gaBa wa #ao-8aun-
meamume, YaeroBeme ka XKypumo wamam

Blvd, 1680 Sofia, Bulgaria; Phone: +3

Baaepu 3anpaHoB - raBeu pegakmop Ha
n, ,JEMA”

Beceaun Baazoe$ - npegcegamen na Boa-
| capckama acouuauus no Mapkemunz
| EBzenus CmouukoBa - ynpaBumes Ha

~Hoka-Kona" - Boazapus

#Ban Togopo8 - cobcmBenuk Ha Bunap-
cka u3Ga Todoroff Wines

Wickpa EkumoBa - gupekmop Mpogakbu
u mapKemusz” Ha Radisson SAS Grand Ho-

genm #a BIBA
CB8emocnall Maue8 - mapkemunz mesy-
gikep Ha Bunnpom Mewepa”
CBemocaal CAaBOB - LarbaHumest g |
pekmop Ha GFK-Boazapus ]
Codun NeneBa - uanvasumenen gupek.
mop #a Graffiti BBDO Sofia

Mpod. Xpucmo Kadpmangrues - gpakyr
REm no JypHasucmuka u macoBu komywu-
kauuu sa CY ,C8. Kaumenm Oxpugcku”

0 11; e-mail: press@ma3bg.com; www.m3bg.com Il



Bl PRESS MONITORING DEPARTMENT B

Newspaper: THE SOFIA ECHO WEEKLY
Date: February 3, 2006

Author:

not mentioned

-

4#” M3 Communications Group, Inc.

Circulation: 2 500, Readers: 5 000

Professional PR Services Company
Bl 150 9001:2000 QUALITY CERTIFIED

Type of media: weekly newspaper issued in English, which includes business, economy and entertainment news, and
comments on the past week. Reader’s profile: Mainly for foreigners in Bulgaria as well as tourists and foreigners who are
interested in Bulgaria or intend to visit Bulgaria.

by
of Superbrands Wordwide, who came to Sofia to honour the: joining of the 55th state to
the giobal project.

Superbrands comes to Bulgaria

SUPERBRANDS, the only intema-
tional authority and arbiter on brand-
ing, announced the launch of its
Bulgarian subsidiary on January 25,

Bill Colegrave, managing direc-
tor of Superbrands Worldwide, told a
news conference that Bulgaria was
the 55th country to become a part of
the project dedicated to promoting
the worlds most popular and
strongest brands.

Hristo Droumev, general man-
ager of the National Palace of
Culture (NDK) was invited to
become chairman of Superbrands
Bulgaria’s Council, a committee
that will be evaluvating the most
popular brands in this country and
publish them in a special book.
Other members of the board are
marketing professionals, academi-
cians, publishers, bankers and
prominent business leaders.

According to Colgrave, the
S award schemes are an
incentive for companies themselves,
the country they come from and its
economic prosperity. The mission of
the organisation is to identify those
local brands that are performing
above and beyond others within the
market and to promote them, he said.

Initially, the Superbrands
Bulgaria Council will identify the
500 most remarkable brands operat-
ing on the domestic market on the
basis of statistical data and analyses
made by leading marketing agencies.
The selection will be made among
more than 1000 companies awarding

each of them points basedeona 1 1o
20 scale. At the next stage, people
will vote for their favourite brands
online.

At the final stage, the council
will take the vote to identify the com-
panies whose brands are eligible for
inclusion in the Superbrands project.
Those companies, expected to be
between 50 and 120, will be pro-
posed inclusion in Bulgaria’s golden
brands book

The book is expected to be pub-
lished by the end of 2006.

Superbrands began in the UK in
1994 as a radio show on GLR (now
BBC Radio London). The show
aimed to give ordinary consumers an
insight into the significant brands
that touched n their lives. Each
show explo the origins of the
brand, its current proposition and its

future prospects.
From radio programme to recog-
nised isation, the Superbrands

of today a reach on all key glob-
al markets.
Brands signing up to participate

in Superbrands cs enjoy a
comprehensive mf promo-
tional benefits, which vary depend-
ing on the market needs in each indi-
vidual country. These usually include
extensive PR o e, an objective
two-gagc resentation in the iflustri-
ous Suj ds publication and the
opportunity to use the Superbrands
accreditation in brands marketing
communications.

— Business Stajf
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Muwem bbazapckama bubauga
Ha mbppzoBckume mapku

MNMpoekmbm Superbrands HacvpuaBa Augepume Ha MecmHuga nasap
MAPHETA KOJEBA

s
&F X

Bun Konrpeim 3a npoexta Superbrands » Benrapna

OpATA KVIYBAT 1
TO, 3 NC Maprara”,
THLPURT MAPKETO-
povire. 4 neposmio

R Ao hee or
NA chomra mobima

Mapka xoaa. ;mpcommeu
EOMIIOILE AN WOKo#Ra.
Fauto npan towHo TOAI
#3Gop? Karso npasst ciua

MAPKR HANCTHHA Yeucuwnya?
Topa € wpupoc, wa ¥oflve o1
COANHN  THPCAT OTrovop
MapReIoAoIMTe.  3aumoTo
TLPEOBERITA MAPES MOWKS I
MITPOIDE Wt paspynne Gpan-
45 HA CiMa komuanns. Map-
KOBHTC CTOKN APEacTanIanaT
Ane TPETH OF floTpeliacine-
o Karw urie. [la, mancirsie
XOPATA 130 CHETA UPSLIOUN-
TAT 12 JARAT NAPHTC CH 34 BN~
COKO KAMecTBO. 32T0B& W
OpaHa MCHMAXMLHTET ¢ OT
HIKTIOTHTENNO SHAMCHIC 38
KONKYpeHTOCIOCOBHOCTTA
W [ KOMI@HHA B ThApPe-

MAPKH M2 HPETIIMIKATENCT-
BOTO, XOCTO MM UPEICTOR €
WOMSHHCTU B U HOR 13 THX
nazap? Orrosopure rpaGea
i €8 THPEHT BEUE N0 JAKO-
HIEFE R zAND KOPEHNO Pa-
MM NAIAPHA AOTHEA,

Mucus

“Baxne e fa ¢c oraane
JACAYALHOTO M cana MapKa.
He camo 8 Bankorore aeno,
B KOMYHIKAUNITC, B TPONT-
HORCTROTO, A HABCAKWIC.
Byeks o1 wac tpabag oa co
crpesut 13 Huae mapra “Towa
xaza  Bua Koarpelin, v
JIANANL DIPCKTOP ¥ CHIIATCR
Ha npoexTa Superbrands,
KofiTo Bome NPEACTABCE Mpe-
J“ ,Iliil "y Hac.

mero Superbrands ©
\.'I"ll!d)')‘l HE CAMO 34 ron-
CkHTE Mapsn, oGuein Konr-
poita. Ho w aa crpanara, or
KOATO RABAT, KaKTO # 32 wefl-

HAAHHA STAN KOW OT KOMTIa-

Kbn ¢c|mu:nueu yenex s

aunre, np TP~
TOBCKHTE MapkH, we GaaT
ouchenit kato Superbrands.
M3bpaywre me Gular NoKs-
menn @ ywacrsar p c:.tnuu.

MEWNATR DRaa, EONTO e o
ny6in na M ﬁ'!.,":.l'pclfﬁ
wInk, obxcnu Koarpefin.

ANTOPHTCTHATA xMra ©
CBOCODPATHA CHUMKIONICANA
na  Hai-aabencxwrennnre

TOBCKY MBPKH, WIBECTHH
ua 3anan. Hapiwsar x Biom-
ATA B3 Ta

we ce
MOTIHE |:u.'|=, mﬁkm € anec.
TEproTo CAHOMMEHRO 13-
AAHME Ha OProwzadisiTa
naisa Eha Be-
AMKOGPHTEGN Aped 1995 I,
n B HETO Ca nyGaWKyeanu
WoTOPHUTE Ha
Swdy) na naH-seaaniTe
Ha-BHCOKD QUCHEHHIC TRD-
TOBCKH MApKH B THHEHO-
To KpancTso. B gero masu-
PAT CHOCTO MAHCTO Gpanzons

Rapa NPEACTABA 34 AMICPHIC
M3 HAUMCHWTIN MA3ap it 34

" HETOROTO PajspwTie.

Mupsoro wxumne 33 Bea-
TApUA & VPEINILAERO 13 NI~
3C B PO M3 FODHATE

Hemopus

Superbrands cc tioAssBa 38
IMLPHK NET B Meaninaro

MEHHATA
ka,

Cunama Ha mup2of lehmu

mMapka co cocmot 8 geae-
HACOMEHO UIZPAgEHA U
cmpamezutieckuy npaBua-

HHR npocne-
purer".

Mucusta na Superbrands
€ 04 OTXPHEA K HACLPHABA
MeCTHHTE GPANIONS, QocTHr-
AN BBRXONETE B CROA
ﬁp‘;‘mm;

POCTP BO WD
puramis npel 1994 r. xkaro
I:m:mnwuy ne BBC Jorton.
oy To W 0 lien 3
Mipa 00MKHODEHIS NOTPC-
Buren 13 ACAHOCTTA #Ha KOM-
HANTETE W TCXNNTE NPOIYK-
TH, XOUTO IO NAKAKBR WA

NG Ro JOAU-
muka u Quaocodus na
Huprmama no omHoweNus
na mopzoBekume mapku,
koumo ynpaBanBa. s
Jlpec nopeue o poaxora ¢
BLCKHO I CC HITPRAIA WICH-
THYHOCT, WMMIDK, CTOHHOCT
wa ﬁpxrt;lz B CHIHMULTO Ra

norpeGrrenire.
Hamipoewre, KOWTo <t Y-

ca oT-

apburip » Gp Kofi-
Y0 pabotH aKTHEND © Howeue
o1 3000 mogewnn TRProncKn
MApKi [0 CBCTa, KAKTO H ©
Hali-ApxaTe AMeHL B Ghyne-
€a i MAPKCTHHTA,
CHCTEMATA 33 OUCHKR C€
opiIara nowede oF 10 romr-
IR BCHMER CTPALL B KO-
HTO NPOCKTLT & PEanpa.
Hafi-wanpex Bopast me
ye RAR-9%G

HEYATLE WBPXY AKHBOTA WM.
Beaxo npoanane MIcAeasa
NPOHIXOAL. HACTOANATA MO~
Mo 1 FRASHIHTE NEpenex-
THEM HPEI JTAIeNA TLRIORCKR
mapra, (Caea roacsu yenex
na woyre wpes 1995 r. ce
QCHOBABA  OPrANHIAMMATL
Superbrands karo opran,
3 BHHMAHNCTO
"

karo HEO-
nn Amcrican Express u
Coca-Cola, ¥ Gpurancxnre
awGumm British Airways n
Cadbury. Tasn Tenaenns
ET3 CuecsaNe A MOKIyHa-
POLNEE J§ PETHONATHN BHCO-
XOOUCHEHH THPIOBRCKA Map-
KN IIPOTRARAND H 10 JASH THC-
men

Mupnata MoxIYHOPOARA
sunra Superbrands e wizaqe-
Ha » Ancrpams, Caeasa yo-
HEWHOTO PeanRINpaRe 0
uporpasara b fJamms, CALL
Xowxour. Hemauna, $pan-
wns, Hopryrames, Mecmis.
Hacxopo Typums, Amosm,
Kanaga n ['Bpuns c¢ npitchr-
CRLABAT KM MEKTYHAPON-
nata mpexs ua Superbrans
u saeanic ¢ buarapus Gpost
H3 CTPOHATE, B XOWTO TPOr-
g;mmv « pellcTrama, cTasa

Ipes 2000 r. Superbrands
ITYCKA Ha N33apa ChOf WHPEM
HOB NPOAYKT C #13133RANCTO
ua  xmurata  Business
Superbrands - yporpaMa, ko=
AT enewno ¢ doxyonpa-
Ha BLPRY THPrORGENTC M'Ef-
&u busi . Lo

naraT Gpana pHre,

ca siore. Ho xaro uwao 1e

POKYCHPAT CHONTE YOHTHA B

HAKO/IRG HARPABACHIL

703 CvIGAGAM CUANZ mMbp-
208cka mapks

‘ga ugeHmuduuupam Hak-
mopume. koumo cezgalam
cuaHa mupzoBcka mapka

“Q8 NOIUYUOHUPAM MbproB-
ckama mapka

‘g3 A ynpalandam nplslmun
cmpamezudecko uaz

HE H3 sfapkemunzol mmt
ga kostyWukupam egekmus-
Ho muproBekama mapka
Bompe u BuH om kostnanu-
ama

Kag me vOTORF Bamurc

AHTEAHT THRTOBCKN MApEN,
OUCPHPAIEL HA HATMOHLTIR
nazap. Tosd we craps #a Ga-
JATH HE CTATHCTHUSCEN AN~
HE, AN HE BORCTH Map-
KCTHHIONN JITHUNN, € KONTO
Superbrafids ¢ naprianps
Pt MIHAHCARCTO HA (PO~
ckTa

Ha ednn caenpam evam
ATA wWwe raacyey 13
awnlusn Gpagaons

cnoi
GHIRIH
I'l]u.:u.‘ LHICH Wl lmp sy

Ta KA e
wiTe Mapki, I10 ToBa Bpese
HUKOH He ¢ NpesnoaAray, 9¢
camo catd 10 rommy opra-
MM SHRATA WIS BOCTHIHG T8~

@ HETH-
pie toma n Olcanmenoro
KPARCTRO, 8 JOWRANITERHN
HULHHA 8 lly“fﬂfﬂ Ha na-
3pa 1 8 A0VIR CTRMBL Cpeit

xonta dpanuua, Hoenanns,
Tra jous i Himms.

‘MCABALLAT TOLHD € Wi~
aazena eBrandLeadres, »
wosmenta cSuperBrands ¢
1HER 23 BHATHINPA YOIoXE B
TRPrOBCERTC MApRit & Ol-
14ilit NPOSTPAHCTROTO M A
aaae cSuperbrind craTye Ma
HEPBRTE MAPKH. KORYO C&
noasunar onzaf. (ipes

virgin atlantic ‘ﬂ

2002 r. CoolBrondLeaders,
B womerrs CoolBrands,
w0 & npulancia Kns nop-
rdromoro. Tomm ApoekT mMa
IR UET I3 PAINOINARE Thp-
FOBRCKHTE MAPER & chiepaTa
#Ha AziifeTaRsa # MDIATA,
ROHTO 2 ¢t HIBOKRA 106-
PHOONCHKN H HpeiopLks
PO AWICPITIC WA MHIID ¥
epen noTpelirreanTe
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SUPERBRANDS - npepcraeane B Burapua Ha rnobankara
OpraHu3aLyA 3a OLEHABAHE Ha Hall-BUATENHUTE ThProBCKM
mapku. (Otnaso HagacHo) Bun Konrpeis, ynpasnasay
AMPEKTOp W Cb3paren Ha npoexta; Muna Bexap,
npegcTasuten Ha Superbrands e bvarapus;

Xpucre Jpymes, renepaneH gupextop Ha HOK u
npenceparen Ha Gunrapckua 6opp Ha Superbrands.
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Superbrands Bulgaria

i.

YROSEARSIULST! QUDERIOP U CRIDRMOA Kl RO Superdrands Bus Koxspedd u
o2 Muas Bexap - RPepOmMASuman wa SUpaibrands 58 BIANDUR, NI RPSISHTEUM:
ma 8 Cogun ma 25 mvyapy 2006 2.

ToTpeGNTeNNTE W MOTAT AA FAACYBAT 38 MOSHMATE Ch MaPKN

B HHTEPHET

C 1088 CTADTUDA CHMUMANNO DRNDUBEHETO Ha Benrapua 8 rnoSantara
opranmdauwin Ha Superbrands npeau nea meceua. va 25 swyapw.

35 memoguxama, nog6opa u W6eanpcipacnio na orcest mep-
KPUTepUGME, N0 KodMo ce ooy NONANAINO S00-Te Hah-3abenexi-
wecmdada  kAacauusma  ha [WEFMWM TeDROBCKM MapKH, Onepw-
Superbrands 8 Bazapus passola- HE  HALOHAMMR  NA3SP,
pave ¢ Muns Gexap, KosmO MO~ OCHOBA HA CTATHCTHYOCKH
Geawo, ¢ npuchama 33 ogu npo- [ B SHAIMIM kA SORSUM
¢ g woul arewum, € XOUTO
om g s
Ha AposKMA U HOBOMO Ha ApOSKTA.
KxamescmBo 33 Guweca § Bwsa- TPASEA 13 yTowka, we sacera
pus, wu BuBege 0 cOoma Ha Had-no- | n
u

AR

Bus Koazpedd, Mush Gexap, npegoegamesam wit 6opga na Superbrands
Ia Saazapun

Rpywed u Maxcuu Bexap - M3 Communications

MmeToauxara
MpoexTsT BLE BCHUKH CTPIHM
€O peanMINpa N eaMa W Chuld

BTO We C@ PeANMINPAT NO-KBCHO

Mep # ca conaim € business-to-busi-
Supetbrands wIfOTBA LAMCEK C© brand, CoolBrands. nocegre-
HARIBEENENMNIITE MAPKW ~ INO- Ha momara w lve style, exc-

0PA €O NPOEBPLILA B MIKAOUHTEN-

GANHM M NOKANHK — KOWTO Onepu- St
Par HA MOCTHUA 11A38D. VINOMD- foiro aHARKINDS NPARCTABAHETO

- WO WA
- Superbrands TLProscxM  MapKM,

HO Ch8uTMe, nocoere-
oueHeHwTe xaro

MeanvTe B MHOro CTPaNM ro ONpe-

BAT CO MITOUMMUM, CTATHCTHWECKM
RaHMM, APOMOIN W BHATMIM M3 Emoro,
MADKOTUHIOBK BrOHUMM, C KOMTO  Corg paGOTMM WMEHHO N0 TOIW

YNpasImsawmMAT ArpexTop W Chlgaten wa NnpoexTa Bun
NPORCTABM MWYHO 33 NBPEA ALT B COPMA xPUTEpHATE U METOOUKATS,

e wa-

speMe Ha

Ha 6op-

Ta Ha Cy P s anmra”. CobuTeTO Npueimva or:

K3 MBPKA € NPOACTABEHMA HA NBE DPOMOH MBAWOH HMTEPEC, B WMWITO

brand ® oHnGIH pary, ¢ Boraro Goxye ca Ha Na3apa.
L $op- HA TOIM  BHCOK

mar, ca cTanye - = @ rOfAMO

o KOATO We co P waprw 8 Bunvap m‘mwucmpmmmmmm moHun, P  nasa npe-

JOtnuusero Superbrand” @ CTHMYN H@ CaMO 33 TaDIOBCKMTE MapKW, w-wum: P _ GAKTH, KOWTO MO CA  QMMCTBA NPER KOWKypewTwre. Tosa

HO M 33 CTPAMATA, OT KOATO WABAT, M 32 HEWHHA WKOMOMIMBCKH a ayawto- @ Sty
3anEM TOR. Ha Sup @ 23 OTRpMBA M pu. ASPT NPER NOTPEGHTAMNTE H NPER

HACHPMABA MECTHUTE Bpanpose.” Emui o Minoro gt wapeas,
I W Sup: w oT HeR B OPraHWIAUMATA © BCHYKM  KOWTO CA NOCTHIHANW TOIW CTATYC,
porpama ca L] npesm e jibies

£acor rofwved. OTTOraBa QO AHEC TA PAJWHPABA CBCATA AGHNOCT - p Sl .

S04n B 55 CIOMM, ¢ g BeHn. HAMaM® 38 UEN N2 NoQYep-  FOBH X

ap6uTbp 8 Bpanaanra, KOATO PaboTH aKTMBHO C noseve of 5000 Tasame Koi 6paHa @ no-aoGHpP. AR

BODGUM TLRIOBCKN MAPKK NO COOTA, KAKTO W C HOR-APKMTE MMEHA B %

Map , Guaneca 1 of UBOT. Wit Dt =

Mpencenaten wa Gopaa Ha Superbrands Buigada e r# Xpuweto “n“:'.“ oy 9‘5"‘:‘ e:

me.s-um:nnummopulﬂn!(u P wa Cwioza s "'mn._ % m“ o

DNponsaeaenc a Bsnrapua”. MADKE, XOATO cnana MWTE TO CLSHEHH W NPHIHATMK

Npepcraswten wa Superbrands @ Bunrapwn e rma Mana Gexap, :Dl-mﬂﬁm-u Superbrands. Tosa @ eamM Ot Ha-
PR Ha JPybenna™ w POARHW KbM HEA, UHHHTO 02 CO NONYNAPHINDA NPO-

i or wa PR DUHanLT HA NPOSKTA © HINABA-  OXTHY,

M3 Communications Group, Inc.

HETO HA TAIW KHITD, YRTO NPOMI-




Magazine:
Date:
Author:

MANAGER MONTHLY
April 2006
not mentioned

Page:

Circulation:

Type of media: monthly magazine for business news, analyses and interviews

Awrara na cynepGpanaoBere
Cnucanue ,Menugkbp” € Meguen napmHbOp Ha NPozpaMama y Hac

1994 soguia. BAC London. B edups
:ﬂupmupa moBo paguowoy - Super

gouns ckenepmu 6 ofaacmma ua seaphe-

munes, Gumee avanm, myGusnume ko-

pumo oucaBa Borka sapka ¢ Gas om 1
90 lﬂ.anp:qwnummmumn

brands. 1 goprupa obuk- k kakmo 4 np M BaMA CuAl, k om ouenly
mﬁummnp&\m\ug:mmmmm geaoBurme kpacoBe, cBaprasa < pasumuc e mogpekga B mabisus, 8 penpmam w1

Ha mex- nasap. NMpegy ma kotmo co uspakga cBocobipina nupaser
nmnpog}im&pyhﬂwmmm Bopga na Superbrands ¢ Xpucmo [lpyecB,  ga ¢ onesa GpangoBe v Bupxa, koumo a

ma. Borko npegaBiane uicasgBa npoumo-
g MO, DO |

3 npeg gigewa muprobiek
suapa. Woymo usa neBeposmen yonex u
ouse ma roguis ce cwgaa

opaanusnusma Superbrands, kosmo
couBa Buusanuemio cu kay nponarangu-
panemo u nogkpenama ma wkalowumen:
nume sapku. o molla Bpeme cwe nukod
e € NPEGNOAITAA, NE CIMO €GHO goremu-
Amue NOKNCHO OPEINUMUNM We HOC-
munte makuB devomciiien yenex u we
ce npcbupiie B neuBucunt ouenumes na
rpeoBickume saplu B 55 cmpanu.

ThpBomo egnoumenho uigatut Ha op-
aahusaama Superbrands uwaa fu8 Be
aukobpumanus npey 1995 ¢ u 8 wewo @
nyGukyBany ucmopuume #a yenexa
(Case Study) na mtkeanmme u nat-Bu-
cokooueneny myproBicku Mapku B OBegu-
enomo kpascmBo, B neso tasupam cBo-
emo wacmo GpangoBe, kamo mckgyna-
pognume ukowu American Expres u
Coca Cola u Gpumanckume duBopumu
British Asrways u Caddbury.

2005 soguia - Bwzapur. Conpamama
mu emaBs vacm om Superbrands, Musa
Bexap, kosmo go mom mascum ¢ PR e
nugkap M kosenwanama kounanua
APy6eaa™ u egunt om acvoBamesume na
M3 Communications Group Inc, nooa

. Wmﬂomcﬂammapmkmcn;u
wesucunio u gobpoBosmo dypu om Bo-

sencpasen
mea 2 Calona TpowBegeno B Baras-

S

uo(xgmu&nm U usam egiakfla cuna w
Gopuupanc 13 kpatnama oucnks u Boe
T omgeaen Gpang. Butmodknocmma ga ¢

Mo mom Havun cmamyma Superbrands
nocTzIm Camo

,.m -m“

wukoBa, Mapmun uxapucd u gpyeu. Ha
npakmuks me we oucnsGam ag-cuA-
me mvpeofickn mapku B Baaeapus no cne-
wuans Memogula, noBiesc om
gecem rogunu BuB Bowku cmpany, 8 ko-
umo npockmm ce peastnps.
Crucanue Menuglop™ ¢ Meguen nap-
mubop 3 Superbrands.

Kax paSorn Superbrands? Cauma
npospaMa €€ peaainipa pa gBa crmana,
TMepBonavasuo  Superbrands uitomBa
cnucsk € umerama m maproBclume sap-
ku, oncpupattu ua nawapa, kama ce winoa-
sBam mnokecmBo usmounuuy, cmamee
musccku gaw o sas na Bogouw
sapkemunzofiu o, th:lannqmmr

Gpariga wa kemvyn u ia npeomikans Mup-
ka aBmossobuny, ako mexnume Mamess.
muvecky nokaameau, B moBa wuco ko
PUMIAUTIULR, NAIpCH gRA, ofopom
ML, €3 HeCHIMEpUSL?

2pbumsp B morw cayod ca wyBcmBama
ua xopama, 8 vacmmocm 1 chencpmume
om Bopga na Superbrands, mexiume B

JauuAma cu napmiupa B B
uwmnpo&mﬂwnnﬂ:«:‘op

npusmut 3 cuaima e Mapkama Bupry
na woBeka.

——— oy
s denctena. Bopi s Spscands B

Ha Bmopus eman komnaruume, npu-

mekaBaue mapeoBckume mapku, ouenes
m ksmo Superbrands, ce nokanwBam s
yeacmue B egnousstinuma kinira, nyGa-

8

kyBara ya poghus ek ma

M3 Communications Group, Inc.
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BpangoBe moram g2 unanBam encuuas
nue cumBos 1 Superbrands Bupxy ona-
koBkume na cBoume npogykmu, & pek-

Imm«omn«m&&mpumu To-
Ba e o na mal-

6 , TaproBcku
me )uphu boumo r-u:m&m [ o

ubeackumennume mapeoBeku mapka, ur
Becmsea ma 3onag kamo Bufiwa na cynep-
. Knuzana ¢ 8 cmua colfee

smawmo om Beoaku npogmu.-m& M us-
AGCTINGS. PPOMOUNONANN . usonm.
Ben 8 wbocumocm om b:dxpcmnum

table. Ha seano sxcmo e kyB,

movm s Bopga, caegBan om uemopuy-
me Wy yenexa wa peolckume sapku,
ToBa ca Goramo uak Bawu nperen-

nykgu u pulams wa nasopa B8
Benka omgeans cmpana. ToBa obuknole
1o BkalowBa wupoko PR chenomupanc,

mavon #a Bodku omgesen Gpang ma gBe
cropamy, npegemaenu B pezsawenmu.
Pan $opMAM: NP, AOCAIDKEHI, WCRIO-
pun, prfumuc, NPOMOWI, BCHMOTMU Ha
waplama u nakpas dakmu, koumo e ca
wupckouBecmi,

Fywanisunans ma npokma ¢ npec-
mukno cubumus, nocBemeno 1 cucne-
wame kamo Superbrands mapioBeku sap-
T i 12 npemucpama 12 knurama, koeme

&m: P Gu.nlx
epalod

$opMU U NoCAIHUA, 12 g3 RO~
kudam w2 nompcGumessme cu nocmus

Mapkume, kascuduuupans  kamo
Superbrands Bu6 Beuku cpany, B kou-
O NPOpAMAMA e peasuupa, aBmos-
musno nowrasfam nokana g cmanam
“acm om Mokgynapograma mpoka k3 op-
konmo 8 cBemoBen wamub

wemmo usganDe u &m@hnwm Buco
kusm emamye Superbrands ga Guge v
nonfan B suapkemuns kosynuksuoume
1 cromBemmun Gpang.

Opeaunauunma paGomu ¢ Bogeiuume
sieguu B cmpanama, camume me oucneru
u npuniame kamo cynepSpang, 13 ga npo-
somupa kikmo nporpasuma, maks u
yuscmuuume B nea. B gonsanenie men

pabomia < nag 3000 komnanwu om pax
Ay cekmopu.

B Momenma opranusuusma ynpolis
Ba crgeM prsmHu nporpasu 4 cxom-
Bemnu naspagiu cxemu: Superbrands (12
nompeGumeacku cmoku), Butiness Super-
brands, CoolBrands, Sport Superbrands,
Kids Superbrands, Export Supetbrands u
Luxury Superbrands. [ ]
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